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            Question :

What are the roles of consumers in marketing. 

For marketing to be possible anywhere in the world the consumers of that product play a very important role. A consumer is one who pays something to consume goods or have services. An economy can not function without this basic category. Although the company is the main tool in the marketing of its own gooda and sevices, the consumer also plays an important role to the effect. The companies always put the need and understanding of their product consumer for the following reasons. 

1. The main function of any company, firm or Co operation is to provide value for their consumers, and when the consumers disappear so does the firm purpose.

2. Consumer services is not a cost but an investment. When the forms are able to provide adequate devices to their consumers. This helps in building up a good name for the company.  And the company use to this process would be able to gain more consumers that would last for a very long period of time. 

3. While firms are marketing to put to the effect that their companies would be able to provide adequate services where there consumers would be treated with respect and dignity. If the company is able to provide a high degree of such for the consumers, it would provide for permanent containers. 

4. Companies should provides ways to listen to the market conversations for their products. Listening help for the provisions of future marketing strategies.  The consumers are the individuals making use of the companies product, if they are well listen to they would be able to know how their products affect their users and how to further improve ur in the future.

5. Transparency is very effective in marketing. When frims or companies collect information form consumers they have to be open on their business operation to ensure trust form the consumers.  This would go along way to improving the use of their products. 

6. While marketing firms must work in collaboration with the consumers and not predicting what their behaviour would be to their products.  If consumers are communicated to about a new product coming out and how it would be to the larger public the would be able to know the reaction of other potential customers and present consumers. 

7. Consumers have a ways of communicating at a very fast rate.  And one bad service to 1 to 10 consumers is like giving and services to a 100 consumers. Firms should try in all their capacity to prevent such for it is a business killer.  For instance In well developed countries like the USA information travels at a very fast rate. And if one customer is treated in an unacceptable way to the consumer. Such information can go round and every user would know of such and be dreading to use their products or services again. 

8. Marketers are always to remember that consumers are humans and have emotions. They should but this into consideration during any development or innovation.

9. Every consumer make use of the product but that does make them the same.  Each and every consumer should be viewed to be different ways and as such be identified and treated as such. A furnished meant to identify the kind of consumer they want o target and how to approach them.

10. And lastly one can have a win win while marketing products or services If  they are able to monitor their consumers effectively. 

       The above are reasons why marketers should always consider their consumers during marketing which would aid provide a successful one. 
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