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Write on the roles of consumer behaviour

What Is Marketing?

Marketing is a set of activities related to creating, communicating, delivering, and exchanging offerings that have value for others. In business, the function of marketing is to bring value to customers, whom the business seeks to identify, satisfy, and retain. This chapter will emphasize the role of marketing in business, but many of the concepts will apply to non-profit organizations, advocacy campaigns, and other activities aimed at influencing perceptions and behaviorConsumer Behavior refers to the study of buying tendencies of consumers. An individual who goes for shopping does not necessarily end up buying products. There are several stages a consumer goes through before he finally picks up things available in the market. Various factors, be it cultural, social, personal or psychological influence the buying decision of individuals.

Marketers need to understand the buying behavior of consumers for their products to do well. It is really important for marketers to understand what prompts a consumer to purchase a particular product and what stops him from buying.

The Role of the Consumer in Marketing

1. Firms exist to provide value to consumers. When consumers disappear, so 

does the firm.

2. The consumer is a human being. He or she is not a number in a spreadsheet 

or a point on a graph. The consumer has feelings and emotions.

3. Each consumer is different. 

4. Customer service is an investment, not a cost. 

5. Every customer deserves to be treated with respect and dignity. 

6. Customers are talking to one another at unprecedented rates. If you are 

offering bad service to one consumer, it will not be long before others get to 

know this. 

7. You must devote resources to listening to the market conversation.

8. Marketing must now adopt a collaborative approach with the consumer rather 

than trying to dictate how consumers must behave.

9. Transparency of marketing operations will enhance consumer trust. If you are 

collecting personal information from the consumer, full disclosure is the way 

