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What is the role of the consumer in marketing 
Who is a consumer
A consumer is the one who pays something to consume goods and services produced. As such, consumers play a vital role in the economic system of a nation. Without consumer demand, producers would lack one of the key motivations to produce. He is  a person or organization with a want or need who is willing to give money or some other personal resource to address this need
What is marketing 
Marketing is a set of activities related to creating, communicating, delivering, and exchanging offerings that have value for others. In business, the function of marketing is to bring value to customers, whom the business seeks to identify, satisfy, and retain.
Roles of consumers in marketing. 
The following  are the roles of consumers;
1. FEEDBACK: The consumer also plays a role in the feedback-gathering process after a company’s offering hits the market. After implementing your marketing plan and releasing the product or service, you need to track results and continually monitor consumer needs so you can improve on the offering in the future. Consumers like to talk, whether they are talking about a product they enjoyed or a product that left them wanting. Word of mouth has a snowball effect, particularly in an age when fast worldwide communication is common. For example I run a delivery service and I just launched a while back, so I endeavour to check up on my customers once they receive their parcel on how fast and eloquent they saw the service.
2. INCREASE CUSTOMER BASE: The consumer also can act as agents to further the effects of your marketing plan. With word-of-mouth marketing, consumers who have used your product review it both offline and online and can refer other consumers to the product. This marketing is free and very effective, as individuals tend to trust the word of people they know when it comes to trying new products and services. As mentioned above, feedback precedes this, with good feedback the customer base increases because when someone close to you gets a product and has positive things to say about the product you yourself would like to try thus increasing the number of customers and consumers of the brand.
3. MARKETING RESEARCH: Consumers play a major role in marketing research before a product or service is released to the public. Once you identify your target consumers, you can invite these people to participate in focus groups or send them surveys to quiz them on key elements of your marketing plan. For example Sweetex which is an alternative  to sugar for diabetic patients, the diabetic patients here are the target market so before it is launched fully these set of people are brought together to discuss about the product it's highs and lows, and ways to reach out to people.
4. PUBLICITY: Consumers give publicity to products which they believe are good in the sense that they tell people about it and when the people find out about it they continue the chain thus making the product known to different sets of people. This is one of the cheapest and free means of advertising as people tend to believe more in mouth to mouth transactions.
5. PROMOTION OF PRODUCT IMAGE: when publicity is achieved by the consumers the image of the product is promoted as people would notice the number of users of the product  and they tend to believe  the product is a good and viable one. Because  if it were bad it wouldn't  have a large number of users.
6. OVERALL GROWTH OF BUISNESS: Without consumers/buyers there is no buisness, so at the first instance of buying the consumer has already contributed  to the growth of the buisness.
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