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Innotlessthan2000wordsexplainexplicitlyhowCovid-19hasaffectedconsumerbehaviour.

COVID-19-hasinducedchangesinconsumerbehaviourofnotjustNigeriaalonebuttheworld

atlarge.Theneedformillionstoretreatintoself-quarantine,causedbytheoutbreak,hasforced

changesinthewaymanypeoplehavebehavedforoveramonthnow.Beingcoopedupathome

forsuchanextendedperiodhasleftanindelible(ifsubtle)shiftinhowconsumersinNigeria

andallovertheworldbehaves-andthroughitsinfluence,Africa-behaveinthefuture.

Whatwillresultfrom consumersbeinghome-boundforamonth(ormore)?

InjustthetwoweekslockdownplacedbythegovernmentofNiheriaaconsiderableamountof

changehasbeenseen.Thepaceoflifeslows.Theneedfornewroutinesemerge.Workingfrom

homebecomesanecessity.

IncountriesheavilyimpactedbyCOVID-19,consumersarestockpilingfoodandotheressential

items,whileisolatingthemselvesfrom crowds.Tofindouthowandwhenconsumersstarted

showingthesebehavioralchanges,Nielsen1conductedshopperbehaviorresearchthatstarted

duringthebeginningofthepandemicinChinaandextendedtoothercountriesthathavealso

beenaffected.Theymonitoredconsumertrends,asCOVID-19newsreachedthegeneralpublic

andfoundoutthatconsumersgothroughbehavioralstagesbasedontheirawarenessofthe

COVID-19spreadintheircommunities:

1.Proactivehealth-mindedbuying:Increasedinterestintheacquisitionofproductsthat

maintainwell-beingorhealth,Planningrationedshoppingexpeditionsaltersshoppinglists.

2.Reactivehealthmanagement:Prioritizationofproductsforinfectioncontainment(e.g.face

masks)

3.Pantrypreparation:Higherpurchasesofshelf-safeproductsandincreasedstorevisits

4.Quarantinedlivingpreparation:Increasedonlineshopping,decreasedstorevisitsandfirst



signsofstrainonthesupplychain,Elders,previouslyreticenttoshoponline,findthatnew,

easier-to-useappsandsocialmediamakeshoppingabreeze.

5.Restrictedliving:Possiblepricegougingduetolimitedsuppliesanddeterredonline

fulfillment

DuringtheweekofMarch2,2020,COVID-19gotupcloseandpersonalinAmerica.Thatweek

thediseasebegintoroutU.S.financialmarketsandrocknearlyeveryaspectofdailylife.

Forthisfirstweek,anybehavioralchangeswereself-imposed—itwaslargelybusinessasusual

acrossmostoftheU.S.,despitereportsthatthecontagionwasescalating.Businesseswere

stillopen,peoplewerestillgoingtoworkandhavingmeetings,planeswerestillflying,gymsand

movietheatreswerestillopen,sportteamswerestillplayinginarenas(atleastthatweek),and

storeswerestilloperatingatnormalbusinesshours,aswerebarsandrestaurants.

Allthatsaid,consumershadbeguntodothingsdifferently.Onthefirstweek

Ilearnedthat:

-Menandwomenareequallyconcernedabouttheirrisksofcontractingthevirus,butwomen

weremorelikelytochangetheirday-to-dayroutinesinanefforttomanagethem.

-The30-to40-year-oldbridgemillennialswerethemostconcernedofalldemographicgroups

-Higher-incomeindividualsshoppedmoreonline,whilethoseearninglessthan$50,000ayear

justdidn’tdomuchshoppingatall.

-Allconsumersreportedeatingoutless,particularlyatrestaurantswithtableservice,andsaid

theyuseddeliveryaggregators,boughtpreparedfoodsatgrocerystoresandusedmobileorder-

aheadlessthantheydidbeforethatweek.

-EvenbeforeMarchMadnesswascanceledandsportsteamspushedpause(orstop)onlive

events,consumershadputsocialdistancebetweenthemselvesandsportsarenas,aswellas

movietheatres.

-Consumersjustsaidnotogettingonplanes—especiallyifthosetripsweretoNewYorkor

anyinternationaldestinationforworkorpleasure.Thesameheldtrueforbookingvacation

rentalsandB&Bsandusingpublictransportation,atalesserdegree.

Consumersalsoreportedeatingathomemorethantheydidbeforereportsoftheoutbreakin

theU.S.,andwereusingmealdeliveryservices,aggregatorsandmobileorder-aheadservices

lessoften.

Consumersvoluntarilyputthemselvesunderpartialquarantinebyworkingfrom homeandby

commutingviacarratherthanusingpublictransitiftheyweregoingtowork.Theyalsomade

decisionstocancelwork-relatedgatheringsandleisurelyplansofallsorts,from attending



sportseventsandconcertstowatchingfilmsintheaters—evenbeforethesportsfranchisees

decidedtotakeunprecedentedmeasuresanddothatforthem.


