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Effect of Covid-19 on Consumer Behaviour.

The recent outbreak of the Corona Virus, also known as Covid-19, has made an impact on the World economically, socially in all walks of life. Its outbreak has led to the closure of businesses, leisure centres which has allowed developed and developing countries to observe social distancing precautions.

As human beings, we buy commodities to satisfy our insatiable needs, especially essential items that are pivotal to human existence. However, because of the current pandemic, with the measure of social distancing being introduced, consumers have been generally affected in the following ways;

Firstly, Panic buying. This is known as the act of purchasing large quantities of a product due to the fear of shortage in the price. In developing countries, the pandemic has caused several people to restock on essential food items with the fear that their price may rise due to the nature of the world today.

Secondly, unemployment. In the United States, Cable News Network, otherwise known as CNN, reported that over 7.7 million United States citizens filed for unemployment so as to get food from food banks. Due to the closure of businesses, some organizations have decided to make some cut-backs which will cost them to lose some of their employees. Due to this unemployment rate  many workers will not be able to afford food from grocery stores because they have lost their jobs and as such, do not have any means of making ends meet.

Thirdly, online shopping. With the current pandemic around the globe, consumers have resulted to purchasing their necessary items via online retailers such as Amazon, Jumia and many others so as to get their necessary items. This is because of the fact that developed and developing countries have issued lockdown on their citizens which has led to the closure of retail outlets domestically and internationally.

In addition, shopping preference and behaviour. With the current pandemic outbreak at hand, many consumers have changed their shopping behavioural pattern by going to pharmaceutical outlets, medical retail outlets and supermarkets to buy majorly, sanitized, face masks, soaps and other cleaning agents so as to guarantee their safety from the virus at their respective destinations. 

Moreover, category spending. With the current Covid-19 pandemic, consumers are still spending more on basics such as food, household supplies and personal care items as well as on home entertainment so as to keep them and their family busy. Entertainment service providers such as Netflix, Showmax and others have recorded increase in their profit due to the purchase of their services by many consumers at home.

Also, there has been a reduction in consumer consumption intake but a high demand for necessary goods and services. This also brings a huge burden on Manufacturers who are trying to initiate a "D2C" Directly to Consumer way of sharing food stuffs to the public.

In conclusion, the Covid-19 pandemic has affected Consumers' pattern of purchasing goods, thereby limiting their shopping list to essentials only. Nevertheless, the pandemic has forced many consumers to be cautious of how they spend on their needs and wants. This same pandemic has urged many consumers to buy their supplies from online retailers and has encouraged businesses to be continued via virtual platforms. The pandemic is a blissful curse.
