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Question

In not less than 2000 words, Explain explicitly how the pandemic (covid 19) has affected consumer buying behaviour.

         Corona viruses are a large family of viruses which may cause illness in animals, or humans. In humans, several corona viruses are known to cause respiratory infections ranging from the common cold to more severe diseases such as Middle East Respiratory Syndrome (MERS) & Severe Acute Respiratory Syndrome (SARS). This new virus and disease were unknown before the outbreak in Wuhan, China, in December 2019.

In the same of the covid 19 pandemic that has brought the nation to a halt in recent weeks, Consumers have begun panic buying. 

          As the covid 19 pandemic continues to spread, Consumer buying behaviour and spending patterns are dramatically changing. Today, customers worldwide are trying to stay off uncertainties by stacking up good and utility supplies. There is no doubt that the crises caused by the corona virus pandemic has created an incredibly difficult business climate. Businesses are being presented with many new challenges as international borders close, bricks and mortal businesses shut their doors, and people are told to isolate at home. Many companies face temporary or even permanent closures, with staffs facing months of financial uncertainty and worry. Consumer behaviour has been forced to immediately change, and change on amadsive scale. Those in isolation or under lockdown can't perform their usual routines, especially since many local shops have been forced to close their doors for safety reasons. Concerns about the availability of goods have encouraged panic buying of items in bulk. Financial uncertainty and the prospect of a severe and long- term recession make for a stack back-drop which has led to an impact on consumer outlook, perceptions and behaviours.

             For the businesses that remain active at this time, questions are inevitably being asked about how best to cope with the prevailing trading conditions, and how best their strategies should adapt. This is a difficult question to answer since the Corona virus pandemic is so new that the circumstances are changing fluidly and on a daily basis. Defining a strategy now is difficult as there is limited evidence or precedent to base assumptions on.

Initial indications about what might happen to businesses and the economy should be gauged by looking at the data from the countries which first suffered from the effects of covid 19. While there's no guarantee that others will follow the same trajectory, analysis of these countries will reveal useful patterns and insights. Online, the world is changing just as fast as offline. In early March 2020, the Drum reported on research that shows that, while annual advertising growth rates in China are predicted to fall from 7%, growth in 2020 to 39% e-commerce advertising spend is predicted to grow by 17.7% and social media spending to rise by 22.2%. This seems to reflect the changes in consumer behaviour as they switch from buying offline to buying online. They also show that as people are spending more time at home, brands have responded by shifting spend from offline media to online, with 14% reporting course of action. The type of goods people need might cahnge due to their circumstances, the need to purchase these somewhere will remain and we will likely see a general switch to online shopping. In Countries heavily impacted by Covid 19, Consumers are stock piling food and other essential items, while isolating themselves from crowds. Nielsen conducted shopper behaviour research that started during the beginning of the pandemic in China and extended to other countries that have also been affected. They monitored consumer trends as covid 19 news reached the general public and found out that consumers go through six behavioural stages based on their awareness of the covid19 spread in their communities. 

i) Proactive health minded buying

ii) Reactive health management 

iii) Pantry preparation 

iv) Quarantined living preparation 

v) Restricted living 

vi) Living a new normal

The study also found out that consumers typically moved from one stage to another In a period of two weeks In areas close to the initial outbreak. When consumers are faced with shopping restrictions, they find and adopt newer ways to shop through technology. This is especially true when it comes to health and essential items. In 2019, the online grocery shopping market generated about $28.68 billion. Despite this growth, food and beverage were still one of the smallest e-commerce categories. However due to the pandemic, older generations are starting to see online shopping as a valid and safe option to obtain groceries.

In conclusion, the pandemic has affected consumers buying behaviour both negatively and 

positively in various ways due to the killer disease; Covid19.
