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QUESTION

INEVERYTHREATENINGSITUATION,THEREISANINHERENTOPPORTUNITY.IN

THISERAOFCOVID-19LOCKDOWNEVALUATERIGOROUSLYTHEPRODUCTION

/SERVICEOPPORTUNITIESINTHISSITUATION.



PRODUCTANDSERVICEOPPORTUNITIESINCOVID-19LOCKDOWN

INRODUCTION

ItisimportantthatIfirstgiveabriefdefinitionofwhataproductisandwhatservice

means.Whichwillinturnenablemeanswerthequestionadequately.

WHATISAPRODUCT?

Aproductisafinishedgoodthathasundergoconversionfrom itsrawstate(input)

intothefinaloutput.e.gmilo,garri,cake,keroseneetc.

WHATISSERVICE?

Serviceisdefinedastherenderingorsaleofproducttoconsumerstogenerate

incomeatthelongrun.e.gplumbing,givingspecialattentiontocustomers,

renderingelectricalassistanceinfixingelectricproblemsetc.

FASHIONINDUSTRY

AFashionindustrydealswiththeproductionofdresseswithcreativedesignusing

Africanfabrictoattracttheattentionofconsumerstobuyandputontolook

beautiful.

SERVICEOPPORTUNITIES

Thefollowingaretheserviceopportunitiesavailableforafashionindustry

 Discountonlargepurchaseofdressesbought

 Saleofdressesatreducedprice.

 Deliveringdressestoconsumersattherighttime,placeandquantity.

EXPLANATIONOFEACHPOINT

 DISCOUNTONLARGEPURCHASEOFDESIGNERDRESSES.

whenaconsumerbuysdressesinlargequantitiesthesalespersonshould

givesomepercentagediscounttomakethecustomercomebacktorepeat

purchaseandalsotoattractothercustomers.Whenasalespersonallowfor

discountonlargepurchaseofdressesbycustomersitwillserveasameans

toencouragecustomerstocomebackagainandagaintobuygoodsfrom

him orherandbysodoingthecustomerwilltellothersabouttheservice



whichwillinturnincreasecustomerrate,saleslevelandhelptogenerate

moreprofit.

 SALEOFDRESSESATREDUCEDPRICE

Designerdressessoldtocustomersatalowerandaffordablepricewill

attractcustomersandincreasethelevelofsales.Sellingofdesignerdresses

tocustomersatlowratewilldrawmanycustomers,becauseconsumersare

rational,theywanttobuydressesatacheaperorlowrate.Thelevelof

demandofaparticulargoodishighlydependentonprice,thehighertheprice

thelowerthequantitydemandedandviceversa.

 DeliveringDESIGNERDRESSESTOCUSTOMERSATTHERIGHTTIME,

PLACEANDPRESCRIPTION

Salespersonsshouldensurethatdressesorderedbyconsumersshouldbe

deliveredtothem ontime,intherightplaceandprescriptionasdiscussed.

Thisisanotherserviceopportunityanybusinesscanadopttoattractmore

customerstothemselves.Wheneveracustomerreceiveshisorherorderin

time,attherightplace,prescriptionandingoodcondition,thecustomersis

pleasedandwanttocontinuetobuythingsfrom thepersonorbusinessfirm.

PRODUCTIONOPPORTUNITIES

 Productionofgoodsinrelationtothedemandofconsumers.

 Producinginrelationtotrend.

 Productionofqualitygoods.

 productionofgoodswillattracttheattentionofconsumers.

 PRODUCTIONOFDESINERDRESSESINRELATIONTOTHEDEMANDOF

CONSUMERS.

Dressesproducedshouldbebasedonthelevelofdemandandrateof

purchasebyconsumersinthemarketenvironment.Thetasteofconsumers

changeconstantlytodaytheylikeaparticulargood,tomorrowtheylike



anothergood.Afirm thatisabletofindoutthekindofdressesconsumers

likeandproduceit,thefirm hasgottenitselfaproductionopportunitytodraw

theattentionofmorecustomerstothemselves.

 PRODUCINGDESINERDRESSESINRELATIONTOTREND

Designerdressesproducesshouldbesuchthatrelatesorisinaccordance

tothetrendinthemarketsector.e.gusingnosemaskforfashiondesigning

forpeopletobuytoprotectthemselvesfrom contactingthevirus.Theability

ofamanufacturingorganizationtocomeupwithnewideasandproduce

goodsisanotheropportunityforthem toboostthelevelofsales,increase

customerrateandincreaseprofitlevel.

 PRODUCTIONOFQUALITYDESINERDRESSES

Manufacturersshouldensurethatthedressesbeingproducedareofgood

qualitythatwilldrawpeople’sattentionandpersuadethem tobuyinotherto

deriveoptimum levelofsatisfaction.

 PRODCUTIONOFDESINERDRESSESTHAT ATTRACTSCOMSMERS.

Dressesthatalreadyexistcanbereproducedinsuchawaythatwhen

consumersseeitwhethertheywanttobuyornottheyareattractedtobuy

becauseofthewayithasbeingrepackaged.Producingdifferenttypesof

dresseswithaparticulardesignwithdifferentpricesattachedisanother

productionopportunity.


