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CONCEPTS USED IN QUALITATIVE RESEARCH:

1. Trustworthiness: 

Trustworthiness of a study refers to the degree of confidence in data, interpretation, and methods used to ensure the quality of a study. It is focused on addressing how qualitative researchers establish that the research study’s findings are credible, transferable, confirmable, and dependable. Trustworthiness is all about establishing the following:

a) Credibility: this refers to the degree of confidence the qualitative researcher has in the truth of the research study’s findings. Qualitative researchers can use triangulation to show the research study’s findings are credible.

b) Transferability: refers to how a qualitative researcher demonstrates that the research study’s findings are applicable to other contexts such as similar situations, similar populations, and similar phenomena.

c) Confirmability: this refers to the degree of neutrality in the research study’s findings. This means that the findings must be based on participants’ responses and not any potential bias or personal motivations of the researcher. This involves making sure that researcher’s bias does not alter the interpretation of what the research participants said to fit a certain narrative. To establish confirmability, qualitative researchers can provide an audit trail, which highlights every step of data analysis that was made in order to provide a rationale for the decisions made. This helps establish that the research study’s findings accurately portray participants’ responses.

d)  Dependability: this refers to the degree of consistency, whereby a researcher’s study could be repeated by other researchers and the findings would be consistent with another researcher’s result. A qualitative researcher can use inquiry audit in order to establish dependability, which requires an outside person to review and examine the research process and the data analysis in order to ensure that the findings are consistent and could be repeated.
2. Saturation of data:

Data saturation refers to the point in the research process when no new information is discovered in data analysis, and this redundancy signals to researchers that data collection may cease. Saturation means that a researcher can be reasonably assured that further data collection would yield similar results and serve to confirm emerging themes and conclusions. When researchers can claim that they have collected enough data to achieve their research purpose, they should report how, when, and to what degree they achieved data saturation. In broad terms, saturation is used in qualitative research as a criterion for discontinuing data collection and/or analysis. It is a core principle used in qualitative research to determine when there is adequate data from a study to develop a robust and valid understanding of the study phenomenon. Saturation is an important concept because it provides an indication of data validity and therefore is often included in criteria to assess the quality of qualitative research. 
3. Content analysis approach:

Content analysis is a widely used qualitative research technique based on the following approaches: conventional, directed, or summative. 

All three approaches are used to interpret meanings from the content of text data and, hence, adhere to the naturalistic paradigm. The major differences among the approaches are coding schemes, origins of codes, and threats to trustworthiness. A summative content analysis involves counting and comparisons, usually of keywords or content, followed by the interpretation of the underlying context. 

Qualitative content analysis can be used in either an inductive or a deductive way. Both inductive and deductive content analysis processes involve three main phases: preparation, organization, and reporting of results. The preparation phase consists of collecting suitable data for content analysis, making sense of the data, and selecting the unit of analysis. In the inductive approach, the organization phase includes open coding, creating categories, and abstraction. In deductive content analysis, the organization phase involves categorization matrix development, whereby all the data are reviewed for content and coded for correspondence to the identified categories. The categorization matrix can be regarded as valid if the categories adequately represent the concepts, and from the viewpoint of validity, the categorization matrix accurately captures what was intended. In the reporting phase, results are described by the content of the categories describing the phenomenon using a selected approach (either deductive or inductive).

4. In-depth interview guide:

An in-depth interview guide is used by the researcher during unstructured interviews in qualitative research. It includes a list of questions, including fairly specified topics to be covered. It is less specific than a structured interview schedule. Results of the interview are usually dependent on the nature of the interview guide. 
The interview guide should be designed to help the interviewer focus on topics that are important to explore, maintain consistency across interviews with different respondents, and stay on track during the interview process. The three basic parts of the interview guide are as follows:

a) The facesheet, which is used to record the time, date, and place of the interview, special conditions or circumstances that may affect the interview, and demographic information about the respondent being interviewed

b)  The interview questions, which are placed on the left sideof the page, along with a blank space on the right side of the page for written observations

c) The post-interview comment sheet, which is a place to write notes after the interview; these notes should include feelings, interpretations, and other comments that arose during the interview.
 The following are points to consider when preparing an interview guide:
· order of the questions

· ask questions in accordance with demands of underlying research questions

· use language that is comprehensible and relevant to the people to be interviewed

· do not include leading questions
