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QUESTIONS 
Qualitative research strategy is commonly called the interpretative research that relies 
heavily on “thick” verbal descriptions of a particular social context being studied. 
 
Explain the following concepts used in qualitative research: 
 
1. Trustworthiness 

2. Saturation of data 

3. Content analysis approach 

4. In-depth interview guide 

 

ANSWERS 

1. TRUSTWORTHINESS: 
 

It is referred to as validity and reliability. However, in qualitative studies, this concept 
is more obscure because it is put in different terms. Since qualitative researchers do 
not use instruments with established metrics about validity and reliability, it is 
pertinent to address how qualitative researchers establish that the research study’s 
findings are credible, transferable, confirmable, and dependable. Trustworthiness 
is all about establishing these four things; 
 

• Credibility is the how confident the qualitative researcher is in the truth of the 
research study’s findings.  This boils down to the question of “How do you know that 
your findings are true and accurate?” Qualitative researchers can use triangulation to 
show the research study’s findings are credible. 

 
• Transferability is how the qualitative researcher demonstrates that the 

research study’s findings are applicable to other contexts.  In this case, “other 
contexts” can mean similar situations, similar populations, and similar phenomena. 
Qualitative researchers can use thick description to show that the research study’s 
findings can be applicable to other contexts, circumstances, and situations. 

 
• Conformability is the degree of neutrality in the research study’s findings. In 

other words, this means that the findings are based on participants’ responses and not 
any potential bias or personal motivations of the researcher. This involves making 
sure that researcher bias does not skew the interpretation of what the research 
participants said to fit a certain narrative. To establish conformability, qualitative 



researchers can provide an audit trail, which highlights every step of data analysis that 
was made in order to provide a rationale for the decisions made. This helps establish 
that the research study’s findings accurately portray participants’ responses. 

 
• Dependability is the extent that other researchers could repeat the study and 

that the findings would be consistent. In other words, if a person wanted to replicate 
your study, they should have enough information from your research report to do so 
and obtain similar findings as your study did. A qualitative researcher can use inquiry 
audit in order to establish dependability, which requires an outside person to review 
and examine the research process and the data analysis in order to ensure that the 
findings are consistent and could be repeated. 
 
 

2. SATURATION OF DATA 
Data saturation refers to the point in the research process when no new information is 
discovered in data analysis, and this redundancy signals to researchers that data 
collection may cease. Saturation means that a researcher can be reasonably assured 
that further data collection would yield similar results and serve to confirm emerging 
themes and conclusions. When researchers can claim that they have collected enough 
data to achieve their research purpose, they should report how, when, and to what 
degree they achieved data saturation. 
Saturation has attained widespread acceptance as a methodological principle in 
qualitative research. It is commonly taken to indicate that, on the basis of the data that 
have been collected or analyzed. Further data collection and/or analysis are 
unnecessary. However, there appears to be uncertainty as to how saturation should be 
conceptualized, and inconsistencies in its use. In this paper, we look to clarify the 
nature, purposes and uses of saturation, and in doing so add to theoretical debate on 
the role of saturation across different methodologies. We identify four distinct 
approaches to saturation, which differ in terms of the extent to which an inductive or a 
deductive logic is adopted, and the relative emphasis on data collection, data analysis, 
and theorizing. We explore the purposes saturation might serve in relation to these 
different approaches, and the implications for how and when saturation will be 
sought. In examining these issues, we highlight the uncertain logic underlying 
saturation—as essentially a predictive statement about the unobserved based on the 
observed, a judgment that, we argue, results in equivocation, and may in part explain 
the confusion surrounding its use. We conclude that saturation should be 
operationalized in a way that is consistent with the research question(s), and the 
theoretical position and analytic framework adopted, but also that there should be 
some limit to its scope, so as not to risk saturation losing its coherence and potency if 
its conceptualization and uses are stretched too widely. 
 
 

3. CONTENT ANALYSIS APPROACH: 
 
Content analysis is a research tool used to determine the presence of certain words, 
themes, or concepts within some given qualitative data (i.e. text). Using content 
analysis, researchers can quantify and analyze the presence, meanings and 
relationships of such certain words, themes, or concepts. Researchers can then make 
inferences about the messages within the texts, the writer(s), the audience, and even 
the culture and time of surrounding the text. 



Types of Content Analysis 

There are two general types of content analysis: conceptual analysis and relational 
analysis. Conceptual analysis determines the existence and frequency of concepts in a 
text. Relational analysis develops the conceptual analysis further by examining the 
relationships among concepts in a text. Each type of analysis may lead to different 
results, conclusions, interpretations and meanings. 

a. Conceptual Analysis: 

Typically people think of conceptual analysis when they think of content analysis. In 
conceptual analysis, a concept is chosen for examination and the analysis involves 
quantifying and counting its presence. The main goal is to examine the occurrence of 
selected terms in the data. Terms may be explicit or implicit. Explicit terms are easy 
to identify. Coding of implicit terms is more complicated: you need to decide the level 
of implication and base judgments on subjectivity (issue for reliability and validity). 
Therefore, coding of implicit terms involves using a dictionary or contextual 
translation rules or both. 

To begin a conceptual content analysis, first identify the research question and choose 
a sample or samples for analysis. Next, the text must be coded into manageable 
content categories. This is basically a process of selective reduction. By reducing the 
text to categories, the researcher can focus on and code for specific words or patterns 
that informs the research question. 

b. Relational Analysis 

Relational analysis begins like conceptual analysis, where a concept is chosen for 
examination. However, the analysis involves exploring the relationships between 
concepts. Individual concepts are viewed as having no inherent meaning and rather 
the meaning is a product of the relationships among concepts. 

To begin a relational content analysis, first identify a research question and choose a 
sample or samples for analysis. The research question must be focused so the concept 
types are not open to interpretation and can be summarized. Next, select text for 
analysis. Select text for analysis carefully by balancing having enough information for 
a thorough analysis so results are not limited with having information that is too 
extensive so that the coding process becomes too arduous and heavy to supply 
meaningful and worthwhile results. 

 

4. IN-DEPTH INTERVIEW GUIDE: 

In-depth interviews are qualitative data collection method which offers the 
opportunity to capture rich, descriptive data about how people think and behave, and 
unfolding complex processes. They can be used as a standalone research method or as 
part of a multi method design, depending on the needs of the research. 



HOW AN IN-DEPTH INTERVIEW IS CARRIED OUT 

In depth interviews are normally carried out face to face so that a rapport can be 
created with respondents. Body language is also used to add a high level of 
understanding to the answers. A skilled researcher can also use telephones with little 
loss of data and at a tenth of the cost. 

The style of the interview depends on the interviewer. Successful in-depth 
interviewers listen rather than talk. They have a clear line of questioning and use body 
language to build rapport. The interview is more of a guided conversation than the 
regular question and answer session. 

The interview is conducted using a discussion guide, which facilitates the flushing out 
of the respondent’s views through open-ended questioning. Projective techniques can 
be incorporated into the interview too. 

 


