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ASSIGNMENT

TRUSTWORTHINESSINQUALITATIVERESEARCH

Trustworthinessorrigorofastudyreferstothedegreeofconfidenceindata,interpretation,and

methodsusedtoensurethequalityofastudy.

Inqualitativestudies,theconcepttrustworthinessismoreobscurethanquantitativestudies

becauseitisputindifferentterms.Sincequalitativeresearchersdonotuseinstrumentswith

establishedmetricsaboutvalidityandreliability,itispertinenttoaddresshowqualitative

researchersestablishthattheresearchstudy’sfindingsarecredible,transferable,confirmable,

anddependable.Trustworthinessisallaboutestablishingthesefourthings,whichare

describedinmoredetailbelow.

Credibilityisthehowconfidentthequalitativeresearcherisinthetruthoftheresearchstudy’s

findings.Thisboilsdowntothequestionof“Howdoyouknowthatyourfindingsaretrueand

accurate?”Qualitativeresearcherscanusetriangulationtoshowtheresearchstudy’sfindings

arecredible.

Transferabilityishowthequalitativeresearcherdemonstratesthattheresearchstudy’sfindings

areapplicabletoothercontexts.Inthiscase,“othercontexts”canmeansimilarsituations,

similarpopulations,andsimilarphenomena.Qualitativeresearcherscanusethickdescriptionto

showthattheresearchstudy’sfindingscanbeapplicabletoothercontexts,circumstances,and

situations.

Confirmabilityisthedegreeofneutralityintheresearchstudy’sfindings.Inotherwords,this

meansthatthefindingsarebasedonparticipants’responsesandnotanypotentialbiasor

personalmotivationsoftheresearcher.Thisinvolvesmakingsurethatresearcherbiasdoesnot

skewtheinterpretationofwhattheresearchparticipantssaidtofitacertainnarrative.To

establishconfirmability,qualitativeresearcherscanprovideanaudittrail,whichhighlightsevery

stepofdataanalysisthatwasmadeinordertoprovidearationaleforthedecisionsmade.This

helpsestablishthattheresearchstudy’sfindingsaccuratelyportrayparticipants’responses.

Finally,dependabilityistheextentthatthestudycouldberepeatedbyotherresearchersand

thatthefindingswouldbeconsistent.Inotherwords,ifapersonwantedtoreplicateyourstudy,

theyshouldhaveenoughinformationfrom yourresearchreporttodosoandobtainsimilar

findingsasyourstudydid.Aqualitativeresearchercanuseinquiryauditinordertoestablish

dependability,whichrequiresanoutsidepersontoreviewandexaminetheresearchprocess

andthedataanalysisinordertoensurethatthefindingsareconsistentandcouldberepeated.



SATURATIONOFDATAINQUALITATIVERESEARCH

Datasaturationreferstothepointintheresearchprocesswhennonewinformationis

discoveredindataanalysis,andthisredundancysignalstoresearchersthatdatacollectionmay

cease.

Saturationisacoreprincipleusedinqualitativeresearch.Itisusedtodeterminewhenthereis

adequatedatafrom astudytodeveloparobustandvalidunderstandingofthestudy

phenomenon.Saturationisappliedtopurposive(nonprobability)samples,whicharecommonly

usedinqualitativeresearch.Saturationisanimportantconceptbecauseitprovidesan

indicationofdatavalidityandthereforeisoftenincludedincriteriatoassessthequalityof

qualitativeresearch.Saturationhasitsoriginsinthegroundedtheoryapproachtoqualitative

research,whereitisusedtodeterminedataadequacyfortheorydevelopment;however,itis

alsousedoutsideofgroundedtheorytojustifysamplesizesforqualitativestudies.

Saturationmeansthataresearchercanbereasonablyassuredthatfurtherdatacollection

wouldyieldsimilarresultsandservetoconfirm emergingthemesandconclusions.When

researcherscanclaim thattheyhavecollectedenoughdatatoachievetheirresearchpurpose,

theyshouldreporthow,when,andtowhatdegreetheyachieveddatasaturation.

CONTENTANALYSISAPPROACHINQUALITATIVERESEARCH

Contentanalysisisaresearchtoolusedtodeterminethepresenceofcertainwords,themes,or

conceptswithinsomegivenqualitativedata(i.e.text).Usingcontentanalysis,researcherscan

quantifyandanalyzethepresence,meaningsandrelationshipsofsuchcertainwords,themes,

orconcepts.Researcherscanthenmakeinferencesaboutthemessageswithinthetexts,the

writer(s),theaudience,andeventhecultureandtimeofsurroundingthetext.

Qualitativecontentanalysisisanapproachtoanalysisthatfocusesoninterpretingand

describing,meaningfully,thetopicsandthemesthatareevidentinthecontentsof

communicationswhenframedagainsttheresearchobjectivesofthestudy.

Contentanalysisisawidelyusedqualitativeresearchtechnique.Ratherthanbeingasingle

method,currentapplicationsofcontentanalysisshowthreedistinctapproaches:conventional,

directed,orsummative.Allthreeapproachesareusedtointerpretmeaningfrom thecontentof

textdataand,hence,adheretothenaturalisticparadigm.Themajordifferencesamongthe

approachesarecodingschemes,originsofcodes,andthreatstotrustworthiness.In

conventionalcontentanalysis,codingcategoriesarederiveddirectlyfrom thetextdata.Witha

directedapproach,analysisstartswithatheoryorrelevantresearchfindingsasguidancefor

initialcodes.Asummativecontentanalysisinvolvescountingandcomparisons,usuallyof

keywordsorcontent,followedbytheinterpretationoftheunderlyingcontext.Theauthors

delineateanalyticproceduresspecifictoeachapproachandtechniquesaddressing

trustworthinesswithhypotheticalexamplesdrawnfrom theareaofend-of-lifecare.



IN-DEPTHINTERVIEW GUIDEINQUALITATIVERESEARCH

In-depthinterviewingisaqualitativeresearchtechniquethatinvolvesconductingintensive

individualinterviewswithasmallnumberofrespondentstoexploretheirperspectivesona

particularidea,program,orsituation.

Interviewguidescanbehelpfultoresearcherswhoareconductingsemi-structuredin-depth

qualitativeinterviews.Youcananticipatethateachin-depthqualitativeinterviewwilllastabout

onehourtooneandone-halfhours.Aninterviewguideapproachinvolvesyouindevelopingfive

orsixneutral,open-endedinterviewquestions,eachofwhichisfocusedononeaspectofyour

topic.Qualitativeinterviewsofferameansofcollectingin-depthinformationaboutyourtopicso

youwillwanttolimitthenumberofquestionsyouposeinordertoenableyourparticipantto

havetimetotalkaboutthetopicatlength,withoutfeelingrushed.

Howdoyoucreateaninterviewguide?

Beginbyconcentratingonyourresearchquestion.Inordertokeepyourresearchquestion

uppermostinyourmind,printitatthetopofyourinterviewguide.Thenthinkaboutthecritical

pointsyouwouldlikeyourparticipantstoaddressrelatedtoyourresearchquestion.Think

aboutPatton’ssixpossiblefociforquestionsonanytopic(experience/behavior,

opinions/values,feelings,sensoryimpressions,knowledge,anddemographicdata).

DraftaninitiallistofOPEN-ENDEDquestionsthatyouwillrewriteandrefine(itoftentakes

severaliterationspriortosettlingonyourfinalquestions).

Avoidnumberingthequestionssoyoudon’ttriggeryourselftoaskthem intheorderthatyou

havewrittenthem.

Easeintotheinterview.Trystartingtheinterviewwithsmalltalkthatevolvesintoaskinga

neutralquestionthatinvitesyourparticipantstodescribesomethingrelatedtothetopicofyour

study.

Besurethequestionsyouaskduringaninterviewdon’tleadtheparticipanttorespondina

certainway.Trytoaddressallaspectsoftheparticipants’experiencewithandperspectives

aboutthetopicyouarestudying(positive,neutral,andnegative).Inotherwords,ifyouask

aboutchallenges,alsoaskaboutstrengthsorpositiveaspectsofwhateveritisyouarestudying.

Besureeachquestionaddressesjustoneissueorpoint.

Typeyourquestionsontheguideusingaminimum of14-fontsizesoyoucaneasilyglanceat

them duringtheinterview.

Asyourclosingquestion,asksomethinglike…“Isthereanythingyouwouldliketoadd?”or

“Havewemissedsomethingyouthinkisimportant?”or“Whatelseshouldwetalkabout

regardingthisissue/topic?”



Howwillyouuseyourinterviewguide?Oneword:flexibly.

Youdonotneedtoaskthequestionsusingtheexactwordsyouhavewritten.

Youdonotneedtoposethequestionsintheorderyouhavewrittenthem (thusyoudon’t

numberthem)

Memorizeyourquestionsandthenweavethem intotheconversation.


