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THE IMPACTS OF COVID 19 PANDEMIC ON E-COMMERCE

   E-commerce is also known as electronic commerce, it is the selling of goods, products, and services or the transmitting of funds or data over an electronic network primarily the internet. That is, it is any form of business transaction conducted online which is also known as the online shopping. 

    Since the outbreak of this pandemic covid 19, it has certainly made an impact on e-commerce over the past weeks now that there’s isolation and social distancing measures that have been put in place. Workers in many infected countries have been asked to stay at home and work from home including countries like the UK, France, China, Italy, Spain, Brazil, Nigeria etc have been placed under lockdown and schools have been shut down as well. Unsurprisingly, many shops have taken the decision out of consumer’s hand by shutting up stores and forcing most traditional consumers into adopting the e-commerce shopping method (online shopping). The spread of this virus have now given us a clearer understanding of how the situation is evolving in various sectors including digitally and how some markets have gained visibility in scenarios. The factors that drive the growth of the e-commerce market before the COVID-19 pandemic include strong and steady growth of internet users and rising awareness related to online shopping, increasing online launching of products, low price due to bulk purchase and so on. In addition, an increasing number of exclusive products in the markets and lower prices of goods due to the direct distribution channel and economies of scale further contribute to the growth of the global e-commerce market. Moreover, after the outburst of the pandemic, social distancing and staying home has pushed consumers towards online shopping, however uncertain consumer demand and supply chain can affect the e-commerce industry and as well can affect big merchants such as Walmart, which are experiencing a drop in casual shopping, supply chain disruption and an increase in the purchase of essential toiletries, groceries and other products. 

    The e-commerce industry report is segmented based products including electronics, healthcare beauty, and personal care. The outbreak of COVID-19 had an impact on these segments due to the uncertainty in the supply chain and consumer demand across the globe. E-commerce supply chains are mainly strained by COVID-19 as well as factories closure in China, US, and other countries. Key companies getting affected in the market include Alibaba Group holding Ltd, although they have managed to sustain their growth rates during this economic slowdown in its domestic market, Amazon.com, Walmart inc and others. For instance Amazon made some heavy investment in one day shipping that aren’t compensating off quite yet. In 2019, it’s net income fell by 26% and shipping costs rose by 46%, but the outbreak of the coronavirus pandemic has affected Amazon’s profits throughout the first half of 2020. Below are also some impact of the pandemic on e-commerce; both negative and positive:


•
Digital shopping encouragement: With the advancement of the virus, the population is encouraged to stay at home in order to mitigate the contagion. This will eventually increase digital reliance, as delivery services are the best alternative to shopping for goods while also avoiding crowded spaces. According to research carried out by coresight Research in the United States, the population is turning to e-commerce as an option to obtain basic supplies. In the country, almost 47% of consumers consulted at the end of February said that they are avoiding shopping in malls and 32% are avoiding physical streets stores. There have been surges in Amazon searches for products such as hand sanitizers and antibacterial soap as reported by eMarketer. To avoid going to stores, consumers are more willing to purchase products online even if it means an extended delivery time. In China during the outbreak, more than half of the consumers used e-commercial platforms to supply themselves. The quarantine encouraged collective purchases in country.


•
Health supplies sales increase over 160%: The numbers are changing, what started out with a slight decrease in the national market in general now sees a positive curve on online consumption in select segments. In February 2020, e-commerce sales in Brazil saw a 7.7% decrease when compared to January according  to research carried out by compre and confie. This result is due to the caution of digital consumers who are avoiding shopping from cross border online stores based on countries most affected by COVID-19.  On the other hand, health supplies such as inhalers and nebuliser have seen a 177.5% increase and alcohol sales grew by 165% in February. Furthermore it is safe to say that as the virus continues to spread and government worldwide orient their populations to stay home, some e-commerce categories will grow especially in segments as food and beverage and as well as pharmaceuticals.


•
Reduction in the fashion industry: Since the outbreak of this coronavirus pandemic, the search in the fashion  industry are declining i.e the fashion retailers have lost a lot of visitors over the past weeks. After all, who’s buying a new outfit just to stay in the house? When people struggling to stock up their homes with food items since the lockdown was implemented.


•
Supply Chain and shipping interruptions: COVID-19 has impacted people and businesses in nearly every region of the world. As a result, the ripple effect on the supply chain is felt by manufacturers all the way to consumers. Research shows that the outbreak may have already interrupted the supply chain of nearly 75% of all US companies which could translate to limited inventory, frustrated or upset customers and canceled orders. While e-commerce sales continue to rise, its important to make sure that your business keeps tracks of inventory so that all products being sold online are available. And also it may take a longer time for suppliers shipment to come in, which could impact when customers receive their orders. To combat being blindsided by interruptions, businesses can benefit from enterprise resource planning system to automate the management of supply chain purchasing to predict and stay on top of potential shortages. Likewise, due to the level of uncertainty during this time, it’s important to be transparent with your customers and let them know that if they should expect longer than normal wait time to avoid potentially poor customer services. Shipping, fulfilment and returns can also be a major roadblock for many retailers making the transition from brick and mortar to online,or trying to keep pace with the influx of online sales. Just as internal labour shortages could impact your operations, the same is true for your external delivery systems such as fedEx, USPS etc. Interruptions in shipping and fulfilment can mean that buyers will experience extended delivery rates which may lead to some panic and negative customers experience. 

          Conclusively, COVID-19 outbreak is bound to bring unforeseen and unforgettable to e-commerce businesses trying to navigate this time but its certainly not impossible to manage. Now is the perfect time to use automation software across businesses to help streamline processes and give and give you more time to spend serving your customers.
