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Whenyouaretryingtostartabusinessmarketingisveryimportantandpublicrelationisalso

important.

Whatismarketing?

Marketingisthestudyandmanagementofexchangerelationships.Itisthebusinessprocess

ofidentifying,anticipatingandsatisfyingcustomers'needsandwants.

Whatispublicrelation?

publicrelationsisallaboutmaintainingpositiverelationshipswithanyonewhohasaninterest

intheorganisationorbrand.

SoI’llbechoosingkylieskinhasmycompanyinthisassignment.

We’llbetalkingaboutfourmajorbusinessplantodointhiscompany.

1.Makeuseofmarketing

2.Makeuseofpublicrelation

3.Haveagreatcustomerserviceskills

4.Haveawebsite.

1.MAKEUSEOFMARKETING:

Wearelookingat8stepstotakeundermarketing.

1.Conductmarketresearch

2.Profileyourtargetmarkets

3.Identifyyouruniquesellingproposition

4.Developyourbusinessbrand

5.Chooseyourmarketingavenues



6.Setyourgoalsandbudget

7.Nurtureyourloyalcustomers

8.Monitorandreview

1.Conductmarketresearch:

Marketresearchisakeypartofdevelopingyourmarketstrategy.Itisaboutcollecting

informationthatprovidesaninsightintoyourcustomersthinking,buyingpatterns,andlocation.

Inaddition,marketresearchcanalsoassistyoutoundertakeaninitialsalesforecast,monitor

markettrendsandkeepaneyeonwhatyourcompetitionisdoing.

2.Profileyourtargetmarkets:

YesTryingtopromoteyourproductorservicetoeveryonecanbecostlyandineffective.

Groupingorsegmentingyourpotentialcustomersbasedoncertaincharacteristicswillhelpto

focusyourmarketingefforts.

3.Identifyyouruniquesellingproposition(USP):

AUSPistheuniquereasonyourcustomersbuyfrom youandnotyourcompetitors–it’swhat

makesyourbusinessstandoutfrom thecrowd.Itisimportanttodefinewhatyoudodifferently

andbeabletoconveythattopotentialcustomers.Commonly,thisreflectsyourspecial

knowledgeorskills.

4.Developyourbusinessbrand:

Everybusiness,regardlessofsize,islikelytoneedabrand.Abrandismorethanalogo,colour

ortagline.Awell-articulatedbrandemotionallyconnectswithyourtargetcustomersand

conveyswhoyouare,whatyoustandforandwhatyoucandeliver.

5.Chooseyourmarketingavenues:

Whiletherearemanyavailable,consideryourtargetaudiencewhenyouaredeterminingwhich

touse.

Optionsincludeabusinesswebsite,socialmedia,blogging,brochureandflyers,networking

events,printadvertising,wordofmouth,coldcallingandletterdrops.

6.Setyourgoalsandbudget

Marketinggoalswillhelpyoutodefinewhatyouwanttoachievethroughyourmarketing

activities.YourgoalsshouldbeSMART:specific,measurable,attainable,relevantandtime-

based.



Youwillalsoneedtoallocateabudgettoyourmarketingactivities.Yourmarketingbudgetwill

needtoincludeelementssuchas:

I.websitedevelopmentandmaintenance

ii.searchengineoptimisationstrategy

designofbranding

iii.printingofpromotionalmaterial(businesscards,brochures,signage,etc)

7.Nurtureyourloyalcustomers:

Yourcustomersarethekeytoyoursuccesssoitisimportanttolookafterthem and

encourageloyalty.Providingexceptionalcustomerservicecankeeppeoplecomingbackand

setyouapartfrom yourcompetitors.

Strategiestobuildloyaltyincustomersinclude:

i.communicatingregularlywithii.customersthroughsocialmedia,blogsore-news

iii.providingafter-salefollowup

deliveringonyourpromises.

8.Monitorandreview

Itisimportanttoregularlymonitorandreviewyourmarketingactivitiestodeterminewhether

theyareachievingthedesiredoutcome,suchasincreasedsales.Initiallyyoushouldreview

yourmarketingplaneverythreemonthstoensureyouractivitiesaresupportingyourstrategy.

Onceyourbusinessbecomesmoreestablishedreviewyourplanwhenyouintroduceanew

productorservice,ifanewcompetitorentersthemarketorifanissuearisesthataffectsyour

industry.

Monitoringactivitiesmayincludereviewingyoursalesfiguresonaregularbasis(monthly)or

monitoringcustomeractivityduringanadvertisingcampaign.Youcanalsoaccessandreview

freeanalytictoolstodeterminetheeffectivenessofyoursocialmediaorwebsitecampaigns.

2.MAKEUSEOFPUBLICRELATION:

Publicrelationsdescribesthevariousmethodsacompanyusestodisseminatemessages

aboutitsproducts,services,oroverallimagetoitscustomers,employees,stockholders,



suppliers,orotherinterestedmembersofthecommunity.Thepointofpublicrelationsisto

makethepublicthinkfavorablyaboutthecompanyanditsofferings.Commonlyusedtoolsof

publicrelationsincludenewsreleases,pressconferences,speakingengagements,and

communityserviceprograms.

3.HAVEAGREATCUSTOMERSERVICE:

Excellentcustomerservicecreatesloyalcustomersforlifewhoarewillingtoreferyour

businesstofriends,family,andcolleagues.Providingthistypeofexcellentcustomerservice

startswithagenuinedesiretodelightyourcustomers,butyoualsohavetothinkbeyond

sellingyourproductsorservices.

4.HAVEAGREATCUSTOMERWEBSITE:

Whythiscompanyneedsawebsiteisbecausenomatterwhatyourbusinessorprofession,a

websitecangeneratebusiness,promotegoodwillamongcustomersandprospects,and

deliverstrongmarketingmessages-whetheryourbusinessissmall,largeorin-between,well

-establishedorbrand-new.


