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                                                     ANSWERS
1a. Tourism planning just like the concept of “planning” has different definitions. 

Tourism planning as a concept, is concerned with or some future events in order to achieve pre-specified tourism objectives.

In order words just as said, Tourism planning is the application of rational methods to the setting of objectives and their translation into public policies and action programmes so as to harness and maximize the touristic assets in an area.

1b. The following are some of the reasons to justify the importance of planning in the tourism development, they are;

i. Tourism affects everyone in a community and all people involved in tourism should participate in the tourism planning process.
ii. Unplanned tourism creates marketing challenges and declining economic benefits.

iii. Tourism development can generate both negative and positive impacts.

iv. Without planning, tourism activity has damaged many natural and cultural resources.

v. Tourism activity influences the lives of residents and the structures present in communities and needs to be integrated with official community plans.

1c. Four characteristics of tourism planning

i. Tourism planning is devoted to knowledge acquisitions and demonstration.

ii. Tourism planning should be rational although many planners do not always agree on this because policy makers and the political class complicate issues.
iii. Tourism planning is based on the principle of sustainable development, which is, sustainable tourism is the main goal. Although it has to carefully integrate, social, economic, environmental and political concerns.

iv. Tourism planning must be pro-poor so as to contribute to poverty reduction

1c. Some of the barriers to tourism planning are;

i. The costs of conducting tourism planning processes can be high.

ii. The diversity of tourism definitions and ways of classifying the industry.

iii. Lack of political will by government officials both political and technocrats.

2a. Stakeholders that should be involved in tourism planning

i. Government tourism officials at all tiers.
ii. Representatives of tourism organizations.

iii. Representatives of Non-profit organisations.

iv. Local community residents including community development associations, women and youth groups.

v. Government agency officials e.g Staff of Ministry of Works and Transport, Ministry of Sports, Ministry of Environment.

vi. Private sectors.

2b. Difference between tourism policy and tourism planning

i. Both deals with the future development of a tourism destination, resort, region, country, city or village.

ii. Both of them emphasise the strategic dimensions of managerial action, but planning must also deal with a number of tactical issues.
3a.  TOURISM DEVELOPMENT
Tourism development is planning strategies and plans for the benefit of tourism in a destination. In other words it is creating infrastructures and amenities at a tourism destination to make it easier for tourist to be able to visit a destination, such as good roads, accommodation, security and so on
ii. TOURISM PLAN MONITORING AND IMPLIMENTATION

This simply means observing closely the tourism plan for any malfunctions from the project which has been given or which is supposed to be going on
iii. TOURISM PLAN IMPLEMENTATION

Implementing simply means that the tourism plan will become a reality, which means that physical construction or introduction of new animals, plants, etc. could begin. To start construction, more detailed plans of the buildings would be sent to the Ministry of Town Planning, Town Planning Authority or Ministry of Physical Planning and Urban Development for development permit. Once the permit is issued, construction can commence.
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5. Four factors that tourism planners should recognise for success of the plans and their implementations are;
i. GLOBAL MACRO- FORCE

 These are issues affecting the world and not specific to the tourism industry in their effects. An example is globalization while others are climate change and advances in ICT. In early 2020, the world is confronted with Coronavirus (officially known as COCID-19 by WHO). As at 8th March, 2020, this viral disease has infected over 100,000 persons worldwide and killed 3,800 persons n  according to CNN retrieved on 9th March, 2020. 

ii. COMPETITIVE or MICRO- ENVIRONMENT OF THE TOURISM INDUSTRY

These are forces that determine the success or failure of destinations. High quality architectural, landscape and environmental design, transportation are examples of such issues.

iii. PROMOTE SMART DESTINATIONS

Smart tourism refers to the application of ICT for developing innovative tools and approaches to tourism. Smart destinations are cities or places which use available technological tools especially ICT, innovations and techniques to enable pleasure, and experiences for the tourist and profit for the organisations and the destinations. 

iv. SUPPORTING FACTORS AND RESOURCES

(i) Physical infrastructure

(ii) Superstructure

(iii) Credibility

(iv) Political support for tourism

(v) Welcoming immigration and customs officers, visa regulations
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