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Question

3)Mainstream mediacoverageandsocialmedianarrativesofcovid-19.

Answer

Asweallknow,massmediaorthemediaasawholecanbeseenasaveryeffective

meansofspreadinginformation,themediahavebeenusedbythegovernmenttoupdateits

citizensonthecovid-19popularlyknownascoronavirusbyupdatingandinformingthem onthe

amountofregisteredcovid-19casesineachstates,theamountofrecoveriesanddeathsalso

aroundthecountry.

Also,duetotheongoingcovid-19outbreak,andtheneedforthemediatoalwayskeep

intouchwithanyupdateoncovid-19,theyhaveforgottensomeothercriticalaspectsthatcan

affecthumanlivessuchasclimate.Also,theconstantreportingofthecovid-19relatedissues

haveledtotheleavingoutofthosewhodiefrom suicide,rape,gunshotormanyotherdiseases

hasledtoahighrangeofpanicmorethantostimulatearationaldebateamongcitizenson

policyappropriatetoademocracy.Theyhaveautomaticallyabandonedsomeotherdiseases

thatseem moredeadlythancovid-19andhowtopreventthem suchascancerand

HIV/AIDS.Forinstance,inNigeriamorepeopledieofhungerthanthefamouscovid-19butyou

won'tseeanymediahousegivingreportonitbecausetheareconsideredlessimportantthan

thecovid-19becausethecovid-19alsoaffectstherichandthenationasawhole.

Forinstance,inAmericaduetotheongoingviruspandemicthemediaturnedablind

eyeontheongoingdestructionofpublicmedicalfacilitiesintheUnitedStatesandthegeneral

privatisationofmedicineandinsurance.Also,themediainAmericahavesaidlittleaboutthe

threatofnuclearwar.

Inthecaseofsocialmedia,itisagreatwayforindividualsandcommunitiestostay

connectedevenwhilephysicallyseparated.Duringthe1918flu,whichtheyestimatedthe

numberofdeathstoathirdoftheworld'spopulation,duringthattimepeopledidn'thavethe

samesourcesofcommunicationwehaveinthe21stcenturytoquicklysharenewsand

information.Forcontext,criticalinformationonthefluwasprimarilysharedviapostalworkers

,BoyScoutsandteachers.Canyouimaginehavinglearnedaboutcovid-19from aBoyScout

knockingonyourdoor,encouragingyoutowashyourhand?.



Withtheadventofsocialmediainthe21stcentury,notonlyarewelearningthelatest

newsoncovid-19,wecanalsousethem foreconomicalpurposes.Inthisperiodofisolation,

individualscanusethesocialmediatobeearningcoolcashlikeneverbefore.Herearethefour

primaryrolesthatsocialplatformsareplayingduringthecovid-19outbreak:

1)SourcesofInformation:Neverhavewehadmorerealtimeinformationavailableatour

fingertipsinthefaceofaworldwideevent.Suchinformationcanhelpkeepussafe,providingus

withabetterunderstandingofwhatisoccurringandhowitmightimpactusandthosewelove.

2)Aninfluenceofpublicresponsetotheoutbreak:Billionsofpeoplearefreetopubliclyshare

theiropiniononcovid-19acrossvarioussocialplatforms.Inthepastfewweekswe'veseen

individuals,organisationsandbusinessesusesocialmediatospreadawarenessofcovid-19,as

wellasthepublicactionsthatcanbetaken.

3)Amarketingplatform:Thecovid-19outbreakpresentsadefiningmomentformanybrandsin

howtheychoosetomarkettheirproducts.Butunfortunately,wearegoingtoseepeoplewho

aresellingsnakeoiltypeproducts(oilclaimingtoprovideimmunity).Somebusinesseswillprey

onmasshysteria,especiallybusinessesputtingextradollarsbehindsocialmediaads,selling

productslikehandsanitizerandfacemasks(despitefrequentclaimsfrom healthorganisations

thatfacemasksarenoteffectiveifyoudon'thavethedisease).

4)Apowerfulwaytobringpositivitytoascarytime:Noplatform isperfect,butwheretherehas

beenmisinformationandfearonsocialmedia,there'salsobeenanabundanceofvital

,lifesavinginformation,connectionwithothers,andglobalunity.Theabilitytoshareglobalunity.

Theabilitytoshareexperienceswithfamilyandfriendshelpstocombatbothliteraland

emotionalisolationwhilealsoremindingusthatweareallinthistogether.
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